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APPENDIX E 
College of Business and Economics Accomplishments in Regard to University Goals in 2007/2008 

 
Objectives Strategic Planning Goals Accounting Department’s Accomplishments 

 
I. Programs & Learning 
 

In order to expand and extend 
learning, we must provide 
dynamic and accessible 
educational and co-curricular 
programs. 

1. Completed study on quantity and quality of college internships by 
dept., presented and discussed results with facultly/staff 

2. Evaluated primary core integration models for CoBE core courses 
3. Engaged in collaborative initiatives with univ. technology programs 

outside CoBE 
4.  Continued to engage in AACSB accreditation –related activities 

II. Educator-Scholar 
Community 

 

We must further develop UW-
Whitewater’s reputation as a 
community of scholar-educators 
and professionals who possess 
and practice excellence in the 
creation of new knowledge and 
its effective integration in 
teaching, research, learning and 
problem-solving. 

1.  Continued college intra-mural grants programs, focusing on   
     applied research and instructional technology initatives 
2.   Began process to change teaching loads throughout the college to   
      3-3 for AQ faculty and 4-4 for PQ faculty/staff who are classified    
      as participating  
3 Continued strong financial support for  faculty development and    
       research by supporting conference attendance activities 
4. Completed study on research culture and support in CoBE and 
       presented to faculty for discussion.   

III. Diversity & Global 
Perspectives 

 

We desire a reputation as an 
institution that truly values and 
nurtures diverse intellectual, 
cultural, creative and service 
opportunities. 

1. Evaluated multicultural student performance in gateway courses 
2. Developed a pilot Summer Business Institute program to socialize 

and orient new multicultural students into CoBE and generated 
industry funding to support the pilot.  

3. Developed a pilot Supplemental Instruction program for three 
CoBE lower division/gateway courses. 



Appendices for College of Business and Economics Annual Report 
 

 40 

College of B&E Accomplishments Continued 
 

IV. Regional Engagement 
 

With a desire to be a valued 
educational, economic and 
cultural resource, we will 
continue to seek out new ways of 
serving regional communities. 

1. Continued intramural applied research grant program.  Three new 
grants awarded for 08-09. 

2. Successfully promoted applied research and outreach activities to 
external constituencies in collaboration with Media and Marketing 
Relations 

V. Professional & 
Personal Integrity 

We aim to build on our 
reputation as an institution of 
lasting integrity which is actively 
and visibly demonstrated 
through the words and deeds of 
faculty, staff, and students. 

1. Completed and presented a study on academic misconduct in online 
vs traditional courses.   

2. Presented results from benchmarking best practices in other online 
programs on academic integrity issues. 

3.  Developed a grants program for undergrad. online courses that  
      requires best practices related to integrity issues. 
4.  Included the CoBE student honor code on most syllabi. 
5.  Posted the Student Honor Code and Faculty Ethics Statement on  
     college web pages. 
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APPENDIX F 
 

Accounting Department Accomplishments in Regard to University Goals in 2007/2008 
 

Objectives Strategic Planning Goals Accounting Department’s Accomplishments 
 

I. Programs & Learning 
 

In order to expand and extend 
learning, we must provide 
dynamic and accessible 
educational and co-curricular 
programs. 

5. The Accounting Department continues to dismantle and thoroughly 
critique its entire curriculum every three years. However, the 
Department strongly believes that hybrid and online delivery 
formats are not effective for accounting courses. 

6. One specific challenge in the near future is the integration of 
international accounting principles into all of our financial 
accounting courses. 

II. Educator-Scholar 
Community 

 

We must further develop UW-
Whitewater’s reputation as a 
community of scholar-educators 
and professionals who possess 
and practice excellence in the 
creation of new knowledge and 
its effective integration in 
teaching, research, learning and 
problem-solving. 

2. The Accounting Department’s SCH/FTE in 2007/2008 was 916.8, a 
10.7% increase from 828.3 in 2006/2007. This heavy teaching 
burden makes it challenging to effectively conduct research and 
provide meaningful service. Fortunately, the Department received 
permission for a new line in 2008/2009, which was miraculously 
filled with a new PhD from Purdue University. However, the 
Department anticipates continued SCH growth in the near future. 

III. Diversity & Global 
Perspectives 

 

We desire a reputation as an 
institution that truly values and 
nurtures diverse intellectual, 
cultural, creative and service 
opportunities. 

4. Professor R. Gruber received a Fulbright U.S. Scholar Program 
grant and will teach at the University College Dublin (UCD) in 
Dublin, Ireland, in spring 2009. He is the first person in the 
Accounting Department to be named a Fulbright Scholar.  

5. Professor A. Arora has developed a Travel Study course to India for 
MPA students. One purpose of the course is to explore the 
professional nature of outsourcing, but from the supply-side instead 
of from the demand-side.  
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Accounting Department Accomplishments Continued 
 

IV. Regional Engagement 
 

With a desire to be a valued 
educational, economic and 
cultural resource, we will 
continue to seek out new ways of 
serving regional communities. 

3. Assistant	  Professor	  R.	  Cummings	  received	  a	  grant	  from	  the	  IRS	  
to	  locate	  a	  Low	  Income	  Tax	  Clinic	  (LITC)	  at	  UW-‐Whitewater.	  
The	  Clinic	  provides	  a	  great	  service	  to	  the	  community	  while	  
enriching	  the	  education	  of	  the	  accounting	  student.	  Most	  of	  the	  
clinic’s	  clientele	  are	  culturally	  and	  ethnically	  diverse.	  

4. Mr. M. MacDonald coordinates the Volunteer Income Tax 
Assistance (VITA) program at UW-Whitewater. This program 
provides a unique opportunity for accounting students to gain 
valuable experience in dealing with clients of many backgrounds in 
preparing and electronically filing federal and Wisconsin income 
tax returns. VITA clients come from the student community and the 
community at large, sometimes as far away as Janesville, Beloit, 
and Milwaukee. 

V. Professional & 
Personal Integrity 

We aim to build on our 
reputation as an institution of 
lasting integrity which is actively 
and visibly demonstrated 
through the words and deeds of 
faculty, staff, and students. 

4 The Accounting Department consistently reiterates the importance 
of professional integrity and personal ethics in the accounting 
discipline. For example, the College’s Code of Ethics is included on 
each syllabus for every accounting course and thoroughly discussed 
on the first day of class. Ethical dilemmas are discussed where 
appropriate, even though we have a specific course dedicated to 
professional ethics (ACCOUNT 767). 
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Economics Department Accomplishments in Regard to University Goals in 2007/2008 
 

Objectives Strategic Planning Goals Economics Department’s Accomplishments 
 

I. Programs & Learning 
 

In order to expand and extend 
learning, we must provide 
dynamic and accessible 
educational and co-curricular 
programs. 

1. The Economics program has seen significant growth in the 
number of majors, from 37 in 2006-07 to 50 in 2007-08. 

2. The department continues to add to the scholarship opportunities 
available to our students including the Dominguez scholarship and 
one being set up by Dr. Richard McGregory. 

3. The work of the FERC has provided several students with quality 
applied internship/research assistant experience.   

4. The department commissioned a number of focus group studies to 
determine student and advisor perceptions of economics as a 
major.    

II. Educator-Scholar 
Community 

 

We must further develop UW-
Whitewater’s reputation as a 
community of scholar-educators 
and professionals who possess 
and practice excellence in the 
creation of new knowledge and 
its effective integration in 
teaching, research, learning and 
problem-solving. 

1. All but one tenured or tenure-track faculty member currently 
maintains the research and scholarly activity required for 
Academically Qualified status.  

2. Out of 17 persons on staff, 14 are Academically Qualified and two 
of the others are Professionally Qualified.  7 publications authored 
in whole or in part by Economics faculty and staff have appeared 
during the review period, and at least a further two are 
forthcoming.  Our faculty and staff have also engaged in at least 
13 other intellectual contributions, including book reviews, 
workshops, and presentation of ongoing research at professional 
conferences. 

3. The activities of the Fiscal and Economic Research Center 
represent research in support of the regional mission of the 
University.   
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Economics Department Accomplishments Continued 
 

III. Diversity & Global 
Perspectives 

 

We desire a reputation as an 
institution that truly values and 
nurtures diverse intellectual, 
cultural, creative and service 
opportunities. 

1. The department has created a Supplemental Instruction section of 
the first principles course ECON 201 in the coming fall that will 
target participants of this year’s Summer Business Institute. 

2. The department has been less successful in diversifying the 
faculty.  If permitted to conduct a tenure-track search next year, 
there will perhaps be some scope to address this concern. 

IV. Regional Engagement 
 

With a desire to be a valued 
educational, economic and 
cultural resource, we will 
continue to seek out new ways of 
serving regional communities. 

1. The departmental has been exceptionally active as a regional 
resource.  This is partly done under the auspices of the Fiscal and 
Economic Research Center (FERC), and partially under the 
initiative of individual faculty members.  Projects of regional 
interest include, but on are limited to: an analysis on foreclosures 
for the State Affordable Housing Team; an Industrial Park 
database creation project for UW-Extension; a study of economic 
development in Walworth County; a Dover Community Survey 
and Eagle Lake Economic Development study; creation of a broad 
database on Wisconsin school districts; continued publication of 
the Stateline Economic Report; and an economic impact study of 
the Irvin Young Auditorium.   

2. The department also houses a Center for Economic Education led 
by Dr. David Bashaw.   Dr. Bashaw has been very active in efforts 
to improve economic education in the region by working with 
teachers and providing them with tools to improve economic 
education. 

V. Professional & 
Personal Integrity 

We aim to build on our 
reputation as an institution of 
lasting integrity which is actively 
and visibly demonstrated 
through the words and deeds of 
faculty, staff, and students. 

1. The department maintains no specific objectives with respect to 
this goal.  It is inherently expected that all faculty and staff will 
maintain high ethical standards for themselves and their students, 
and the department subscribes to the COBE statement on ethical 
conduct.   
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Finance/Business Law Department Accomplishments in Regard to University Goals in 2007/2008 
 

Objectives Strategic Planning Goals FNBSLW Department’s Accomplishments 
 

I. Programs & Learning 
 

In order to expand and extend 
learning, we must provide 
dynamic and accessible 
educational and co-curricular 
programs. 

1. The Department increased the number of undergraduate and 
graduate course sections offered online.  

2. Two additional undergraduate Finance courses are currently being 
developed and will be offered online in spring 2009. 

3. The Department recently hired a part-time IT technical services 
specialist to facilitate the development of quality online finance 
courses. 

II. Educator-Scholar 
Community 

 

We must further develop UW-
Whitewater’s reputation as a 
community of scholar-educators 
and professionals who possess 
and practice excellence in the 
creation of new knowledge and 
its effective integration in 
teaching, research, learning and 
problem-solving. 

1. Although FNBSLW’s SCH/FTE is one of the highest in the 
College, the faculty continue to maintain high standards of 
teaching excellence as evidence by student and peer evaluation 
scores.   

2. Every tenured and tenure-track faculty FNBLSW faculty member 
attained AACSB AQ status.   

3. The Department received permission for a new full-time 
administrative staff line in 2008/2009; the position was filled by 
an applicant who is well-qualified to teach both law and finance 
courses. 

III. Diversity & Global 
Perspectives 

 

We desire a reputation as an 
institution that truly values and 
nurtures diverse intellectual, 
cultural, creative and service 
opportunities. 

1. The International Business Law travel study continues to be 
offered at capacity.  

2. FNBSLW faculty are pursuing external grant opportunities to 
facilitate service learning experiences and internships for our 
students. 

IV. Regional Engagement 
 

With a desire to be a valued 
educational, economic and 
cultural resource, we will 
continue to seek out new ways of 
serving regional communities. 

1. FNBSLW faculty have mentored students in the undergraduate 
research program who have developed valuable research projects  
to the regional community.  These include those related to juror 
compensation in Wisconsin and business succession planning for 
family farmers.   
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Finance/Business Law Department Accomplishments Continued 
 

V. Professional & 
Personal Integrity 

We aim to build on our 
reputation as an institution of 
lasting integrity which is actively 
and visibly demonstrated 
through the words and deeds of 
faculty, staff, and students. 

1. The FNBSLW Department consistently reiterates the importance 
of professional integrity and personal ethics in the finance and law 
disciplines. For example, the CoBE Student Code of Ethics is 
included on each syllabus for every FNBSLW course and 
thoroughly discussed on the first day of class. Ethical dilemmas 
are discussed where appropriate in courses. 

2. The Department is in the process of developing two corporate 
governance courses, both of which will place a strong emphasis on 
ethical issues. 
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ITBE Department Accomplishments in Regard to University Goals in 2007/2008 
 

Objectives Strategic Planning Goals ITBE Department’s Accomplishments 
 

I. Programs & Learning 
 

In order to expand and extend 
learning, we must provide 
dynamic and accessible 
educational and co-curricular 
programs. 

1. Through the feedback provided via our advisory board, program 
assessment initiatives and assurance of learning processes, the 
department programs curricula continue to be updated to reflect 
current needs of business and industry.  In 2007-2008, the 
department approved significant changes to our Business & 
Marketing Education program, implemented a new service course 
for the college (ITBE 280), and added a project management and 
web development course to our ITI major. 

II. Educator-Scholar 
Community 

 

We must further develop UW-
Whitewater’s reputation as a 
community of scholar-educators 
and professionals who possess 
and practice excellence in the 
creation of new knowledge and 
its effective integration in 
teaching, research, learning and 
problem-solving. 

1. The ratio of faculty identified as AQ, PQ or other did not change 
during the 2007-2008 year.  A couple of faculty that were at risk 
of losing AQ status are no longer at risk. 

2. Faculty and academic staff made good use of professional 
development opportunities by attending workshops, conferences 
and meetings.  The department continues to support these efforts 
through funding above that provided by the “Professional 
Development Funds” offered by the university. 

3. As the Business and Marketing Education program underwent 
curriculum revision, areas of overlap between the ITI program and 
BME program were identified and course requirements were built 
around that overlap.  Also, the BME graduate offerings are now 
more closely aligned with the department’s service graduate 
course (ITBE 734) and one of the IT Management electives. 
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ITBE Department Accomplishments Continued 
 

III. Diversity & Global 
Perspectives 

 

We desire a reputation as an 
institution that truly values and 
nurtures diverse intellectual, 
cultural, creative and service 
opportunities. 

1. Deschner, Schulz and Chenoweth are focusing on increasing 
interest and participation of women in information technology 
careers.  This will culminate with the offering of two summer 
camps to girls in middle school and high school during summer 
2008. 

2. The department is supporting the diversity efforts of the Minority 
Business Programs office through the Summer Business Institute 
(SBI) and Supplemental Instruction (SI).  John Smith has been a 
co-leader of the SI effort and is heavily involved in the SBI.  
Ambrose and Chenoweth, through Wi-CITS, supported the 
development of the SBI and SI websites.  Basu and Chenoweth 
helped the establishment of an advisory board for MBP. 

3. Basu and Chenoweth led a travel study to India during 
Fall/Winterim 07-08.  Ambrose and Chenoweth led a travel study 
to China in Spring 08.  Basu continues to direct the Global 
Business Resource Center.  James and Basu have provided 
coordination for the Introduction to International Business course. 

IV. Regional Engagement 
 

With a desire to be a valued 
educational, economic and 
cultural resource, we will 
continue to seek out new ways of 
serving regional communities. 

1. MCS and ITI faculty and students are involved in statewide 
workforce development issues and support regional business 
through Systems Analysis and Design projects, consortium efforts 
and consulting. 

2. Ambrose and Chenoweth started the Wisconsin Center for 
Information Technology Services which specifically focuses on 
economic development for regional small businesses and non-
profits.   

V. Professional & 
Personal Integrity 

We aim to build on our 
reputation as an institution of 
lasting integrity which is actively 
and visibly demonstrated 
through the words and deeds of 
faculty, staff, and students. 

 



Appendices for College of Business and Economics Annual Report 
 

 49 

Management Department Accomplishments in Regard to University Goals in 2007/2008 
 

Objectives 
 

Strategic Planning Goals 
 

Management Department’s Accomplishments 
 

I. Programs & Learning 
 

In order to expand and extend 
learning, we must provide 
dynamic and accessible 
educational and co-curricular 
programs. 

1. The Management Department offered five sections of online 
courses at the undergraduate level for 2007-2008, and 12 sections 
at the graduate level. The Management Department leads the 
CoBE in offering online courses. 

2. Co-curricular activities in the Management Department are largely 
confined to student organizations.  Student organizations 
associated with the Management Department include: APICS 
(Advancing Productivity Innovation and Competitive Success), 
The Association for Operations Management, Business Ethics 
Student Association, CEO (Collegiate Entrepreneurs 
Organization), GMO (General Management Organization), SAM, 
(Society for the Advancement of Management), SIE (Sigma Iota 
Epsilon – Management Honorary), and SHRM (Society for 
Human Resource Management). 

II. Educator-Scholar 
Community 

 

We must further develop UW-
Whitewater’s reputation as a 
community of scholar-educators 
and professionals who possess 
and practice excellence in the 
creation of new knowledge and 
its effective integration in 
teaching, research, learning and 
problem-solving. 

1. The Management Department engaged in one faculty search 
during 2007-2008, and was fortunate in being able to hire Steve 
Guo as a member of HRM faculty. 

III. Diversity & Global 
Perspectives 

 

We desire a reputation as an 
institution that truly values and 
nurtures diverse intellectual, 
cultural, creative and service 
opportunities. 

1. 33% of the tenured/tenure-track faculty in the Management 
Department are of non-Caucasian decent.  One Caucasian faculty 
member speaks English as a second  language. 
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Management Department Accomplishments Continued 
 

IV. Regional Engagement 
 

With a desire to be a valued 
educational, economic and 
cultural resource, we will 
continue to seek out new ways of 
serving regional communities. 

1. Prof. Prasad and the student APICS chapter received a 
competitive research grant entitled “A lean diet for small 
manufacturers in S.E. Wisconsin” in collaboration with APICS-
Milwaukee.  

2. The OSCM faculty continue to promote applied research and 
outreach activities to external constituencies, including: Kerri 
Americas, Jaeckle Distributors, Generac, DRS Technologies, and 
ISM. 

3. The OSCM faculty developed a relationship with Institute of 
Supply Chain Management-Milwaukee including speakers (from 
UW-W and companies), free student memberships, and a 
scholarship program.  

4. Prof. Wagner consults with Trainmar Ltd., Trinidad, West Indies. 
5. Deborah Malewicki consults with the State SBDC office. 
6. Praveen Parboteeah and the student organization BESA assisted 

the Greenhouse Café in applying for, and winning, an 
Environmental Award. 

V. Professional & 
Personal Integrity 

We aim to build on our 
reputation as an institution of 
lasting integrity which is actively 
and visibly demonstrated 
through the words and deeds of 
faculty, staff, and students. 

1. Praveen Parboteeah, and the student organization BESA, 
organized and presented Business Ethics Week to the campus.  
This effort involved bringing five speakers to campus to address 
various issues involving business ethics, social responsibility, and 
sustainable development. 
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Marketing Department Accomplishments in Regard to University Goals in 2007/2008 

 
Objectives Strategic Planning Goals Marketing Department’s Accomplishments 

 
I. Programs & Learning 
 

In order to expand and extend 
learning, we must provide 
dynamic and accessible 
educational and co-curricular 
programs. 

1. The	  department	  conducted	  a	  study	  by	  collecting	  data	  on	  the	  
number	  of	  internships	  and	  the	  quality	  of	  internships	  in	  the	  
college	  in	  order	  to	  establish	  a	  benchmark	  for	  measuring	  future	  
improvement.	  

2. Approaches	  to	  further	  develop	  student	  oral	  communication	  
skills	  were	  identified	  and	  shared,	  a	  resource	  guide	  was	  
created,	  and	  a	  communications	  expert	  was	  utilized.	  	  

3. Extensive	  research	  and	  discussion	  were	  conducted	  resulting	  in	  
the	  pursuit	  of	  two	  new	  emphasis	  areas.	  

4. Key	  quantitative	  skills	  in	  required	  coursework	  for	  marketing	  
majors	  were	  identified,	  categorized,	  and	  now	  concentrated	  on	  
in	  required	  courses.	  

II. Educator-Scholar 
Community 

 

We must further develop UW-
Whitewater’s reputation as a 
community of scholar-educators 
and professionals who possess 
and practice excellence in the 
creation of new knowledge and 
its effective integration in 
teaching, research, learning and 
problem-solving. 

1. All faculty/staff currently have PQ or AQ status and AACSB 
ratios for SCH are being maintained.  

2. The department has one of the most productive research faculty on 
the campus. 

III. Diversity & Global 
Perspectives 

 

We desire a reputation as an 
institution that truly values and 
nurtures diverse intellectual, 
cultural, creative and service 
opportunities. 

1. The American Marketing Association (AMA) joined the efforts of 
the department to develop a year-long series of activities that 
emphasized diversity and united the campus. 
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Marketing Department Accomplishments Continued 
 

IV. Regional Engagement 
 

With a desire to be a valued 
educational, economic and 
cultural resource, we will 
continue to seek out new ways of 
serving regional communities. 

1. The department identified experiential learning for students 
through applied research with businesses.  This occurs through 
class projects, faculty consulting, and student organizations. 

V. Professional & 
Personal Integrity 

We aim to build on our 
reputation as an institution of 
lasting integrity which is actively 
and visibly demonstrated 
through the words and deeds of 
faculty, staff, and students. 

1. Marketing course syllabi and associated D2L sites now include the 
Student Code of Ethics. 

2. Student groups are heavily involved in volunteer and charity work. 
 

 
 

 


